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	  POSITION 
 DESCRIPTION




	Position Title	
	Marketing Officer  

	Classification	 
	Level 6

	School/Division
	Brand, Marketing and Recruitment

	Centre/Section
	Brand and Marketing	

	Supervisor Title
Supervisor Position Number
Position Number	
	Senior Marketing Officer
322476
322610



Your work area
The Brand, Marketing and Recruitment (BMR) division exists for the purpose of showcasing the best of UWA, ultimately enhancing reputation and driving student recruitment.  The division consolidates all marketing, communications and future student related activity into one team, enabling efficiency and effectiveness gains for the University.
Functions delivered by the BMR division include organisational wide brand strategy and management, strategic marketing planning, communications activities (advertising, marketing, content, media, public relations); digital communication, reputation management, recruitment planning, business development, Schools engagement, contact centre operations and admissions services.  The range of functions delivered are all targeted at managing the University’s reputation and achieving its revenue goals.  
The Brand and Marketing team within BMR provides strategic brand direction and ongoing brand management for the University. The brand and marketing team works across all global markets to help build the brand position and to attract business partners and students to UWA. The Brand and Marketing team consults with; and across all areas of the University to implement marketing plans and associated activities. 

[bookmark: QuickMark]Reporting structure 
Reports to: Senior Marketing Officer

Your role 
As the appointee you will, under general direction, support the delivery of an integrated marketing and communications plan for the University. You will work independently to provide expertise to support and advise on all marketing requirements for UWA Plus Micro-credentials, UWA Online, and UWA courses in partnership with third-party providers. You will work with internal and external stakeholders to focus on the development and implementation of marketing activities and write, edit, and proof original material for a range of channels.  

Your key responsibilities 
Develop and implement marketing and communications strategies in line with University priorities, with a focus on UWA Plus Micro-credentials, UWA online courses, and partnerships with third-party providers.
Provide marketing initiatives and collateral to various channels, including social media, advertising and paid media, promotions, print, digital, PR, and lead nurture and enquiry management.
Liaise and build positive working relationships with a wide internal and external stakeholders to identify and facilitate opportunities, communicate marketing plans and relevant information.
Coordinate brand alignment and consistency across all marketing channels and provide an integrated communications and marketing function for the University.
Provide insight, analytics and reporting on UWA’s marketing efforts.
Develop, maintain, review, and optimise relevant new articles, marketing material, and webpages, including SEO, ensuring content and compliance obligations are met.
Other duties as required.

Your specific work capabilities (selection criteria) 
Relevant tertiary qualification or demonstrated equivalent competency.
Substantial marketing and administrative experience including, developing and implementing strategic marketing plans, brand management, lead nurture journeys, website maintenance, and office procedures.
Highly developed written, verbal, and interpersonal communication skills with a strong focus on stakeholder engagement and attention to detail.
Highly developed organisational skills with the demonstrated ability to set priorities and to meet deadlines.
Ability to work independently, show initiative, problem solve and work productively as part of a team.
Proficiency in a range of computing skills including word processing, spreadsheets, databases, internet, email and relevant marketing programs.

Special requirements (selection criteria)
Occasional weekend work.
Some after-hours work may be required.	

Compliance
Ensure you are aware of and comply with legislation and University policies. 
To learn more about the Code of Conduct, see Code of Conduct.
To learn more about Diversity, Equity and Inclusion, see Diversity, Equity and Inclusion.
To learn more about Safety, Health and Wellbeing, see Safety, Health and Wellbeing.
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