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	Client Development Executive


Virgin Australia goals

1. To be Australia’s airline of choice
2. To be Australia’s best customer led organisation

3. To do for corporate travellers what we did for leisure travellers in 2000

Role Summary

	Level
	1
	Location
	Sydney, NSW 

	Department
	Commercial
	Division
	Sales

	Group
	Commercial
	Direct Reports
	n/a

	Reports to
	Leader, Corporate & New Business NSW
	Manager once removed (MOR)
	Manager, Sales - NSW

	Role Scope
	Portfolio of up to 30 large market corporate clients, each with annual Virgin Australia spend >$750k
	Created / Updated
	July 2015 / May 2017


Role purpose
	You will manage and grow market share of an existing client base with a key focus on revenue generation, building strategic client relationships, and delivering creative solutions to our clients’ air travel programs. You will demonstrate a history of outstanding relationship building and client management skills. Your exceptional sales and business development skills, knowledge and experience, and your ability to find creative solutions to complex problems will ensure your success in this role. You will be expected to achieve on all sales market share and/or revenue targets. Your ability to develop strong high level relationships and manage key stakeholders will be a proven strength.


Accountabilities and Key Metrics

	
	Accountabilities 
	Key metrics

	Financial 
	· Conduct strategic account reviews to ensure clients deliver to their Virgin Australia market share and/or revenue commitments

· Actively seek out opportunities for Virgin Australia to grow revenue from existing client base

	· 90% of total contract value meeting market share and/or revenue targets
· Incremental revenue delivered from existing clients
(measured using Prism data)


	Customer
	· Manage relationships with key client contacts in order to retain and grow revenue for Virgin Australia

· Provide timely responses to all client queries

· Represent Virgin Australia at key business events and functions as required
	· Retention of all existing accounts

· Measurable increase in revenue
· Positive feedback from client contacts

	Operational
	· Delivery of agreed account management strategy to all contracted clients in portfolio
· Ensure completion of required reporting systems in a timely and effective manner, including daily and weekly planners and call cycles

· Research and analyse client needs and opportunities as market dynamics change to maximise revenue opportunities within existing account portfolio

· Identify and overcome obstacles encountered in the account management cycle or in the implementation of new clients

· Own the RFP process for all accounts when required to re-bid – build commercial  proposal for sign-off when required (along with Client Development Leader)
· Prepare and present tailored client solutions. Present detailed value proposition and financial benefits; engage key internal stakeholders for support and approval (as required)
· Draft and execute renewal of client contracts
	· Weekly activity reporting completed by deadline
· Hold 10 client meetings per week
· Monthly Prism data analysed and reported
· Quarterly review meetings held with all clients
· Accurate records maintained in Salesforce and relevant documents saved on the V:drive.
· Client contracts signed within required timeframe

	Safety
	· To ensure a Safety culture

· Report all near misses and accidents

· Complete all mandated OHS training
	· Training completed on time and recorded in system

	People
	· Effective engagement with internal/external customers
· Engagement of all levels of management

· Strong relationship skills
	· Demonstrate engagement with internal teams
· Active engagement with Sales managers


Values and behaviours

We think customer

· Our customers are at the heart of everything we do

· We are passionate about creating an outstanding customer experience

· We deliver consistently high service internally and externally 

We do the right thing

· We always put safety first

· We act with integrity and honesty

· We create a sustainable and inclusive environment for our people and the community

We lead the way

· We lead by example

· We have the courage to think differently

· We innovate

We are determined to deliver

· We do what we say we’re going to do

· We are responsive

· We are committed to excellence in all we do

Together we make the difference

· We work together to achieve success

· We consider our impact on others

· Our people set us apart
Expertise

	
	Must have
	Great to have

	Skills
	· Proven ability to build and maintain effective relationships with both external and internal customers

· Highly developed written and oral communication skills

· Highly developed presentation skills

· Proven computer literacy including Microsoft PowerPoint presentation and Excel spread sheet skills
	

	Knowledge/Qualifications
	· Relevant tertiary qualification or equivalent industry experience
· Knowledge of Virgin Australia, partner airline and competitor product/service offering and key selling points

	· Tertiary qualification in business/commerce
· A knowledge of airline ticketing or GDS experience


	Experience
	· Minimum four years’ experience in client facing sales/service role

	· Existing relationships with corporate client/TMC contacts in NSW
· Two or more years’ consultative sales experience
· Experience in contract negotiation and tender preparation  




Key interactions

	Internal
	Sales, Revenue Management, Alliances, Velocity Frequent Flyer, Marketing/Sponsorships, Network Planning, Product Development, Guest Contact Centres, Guest Relations


	External
	Corporate Clients, Travel Management Companies, Alliance Partners


Sign off
I have read and understand the requirements of this position.  I agree to consult with my Leader should I not understand the key accountabilities or expectations of me.  I will carry out the position to the best of my ability and understand I must meet required performance standards and targets.  I accept the responsibilities of the position as outlined above.

I understand the position description for my role is constantly evolving, based on emerging priorities and shifts in organisational and department needs, and therefore will be updated from time to time.
	Team member name:
 MACROBUTTON  NoMacro [Add name]

	Signature:
	Date:
 MACROBUTTON  NoMacro [Add date]

	Leader’s Name:
 MACROBUTTON  NoMacro [Add name]

	Signature:
	Date:
 MACROBUTTON  NoMacro [Add date]
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