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Position Description  

Details  

Job Title  Digital Content Writer 

Area  Partnerships Portfolio   

Team    Marketing and Recruitment  

Classification  HEW 6 

 

Context  

The Digital Content Writer provides specialist content development and editorial support to deliver high-

quality digital communications across Deakin University’s web and marketing channels. The role applies 

expertise in digital content, copywriting and audience engagement to create, review and optimise content 

that is accurate, accessible, brand-aligned and designed to support marketing and student recruitment 

objectives. 

Working collaboratively across the Marketing & Recruitment Division and with a broad range of University 

stakeholders, the role develops and maintains content that enhances user experience and supports effective 

engagement across multiple digital platforms. The position uses audience insights, content strategy and 

digital marketing principles, including SEO and personalisation, to deliver targeted and impactful 

communications. 

Operating within established governance frameworks, the role contributes to continuous improvement in 

content processes and practices, supports editorial standards and content lifecycle management, and 

provides advice and recommendations to ensure content is effective, compliant and aligned with University 

priorities and brand requirements. 

Accountabilities  

 Plan and prioritise work and critical activities, recognising barriers and identifying effective ways to 

address them while evaluating progress and adjusting approach  

 Analyse information from a range of sources and distil key issues to support decision-making  

 Investigate problems and select appropriate solutions from a range of alternatives  

 Build productive stakeholder relationships and communicate with confidence and clarity  

 Provide advice that addresses underlying issues and delivers practical outcomes  

 Seek feedback and implement improvements to services and processes  

 Coordinate activities or projects to deliver outcomes within agreed constraints  

 Support and guide others through knowledge sharing and constructive feedback. 

Selection  

 A Degree with subsequent relevant experience; or extensive experience and specialist knowledge; or 

equivalent combination of experience and/or education/training  

 Demonstrated knowledge of web content development, including accessibility, usability, information 

architecture, user experience principles and responsive design 
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Position Description  

 Experience creating and managing high-quality digital content across websites and marketing channels, 

including the use of content management systems, SEO and channel-specific best practices 

 Proven ability to develop effective content and advertising assets, applying brand and style guidelines, 

tone of voice standards and creative principles across multiple formats and campaigns 

 Experience providing professional advice and delivering outcomes  

 Strong analytical and problem-solving capability  

 Ability to manage competing priorities  

 Strong stakeholder engagement skills  

 Experience working across teams 

 Understanding of policies and governance 

 

Capabilities 

 Communicates engages and influences stakeholders effectively  

 Collaborates builds partnerships and supports shared outcomes  

 Plans Work plans and coordinates work across activities  

 Delivers Outcomes delivers outcomes aligned to priorities  

 Improves Work drives improvements in processes and practices  

 Strategic Analysis used cross-disciplinary knowledge, intelligence and insights to inform future direction 

 

Special Requirements 

 Working with Children Check (refer to Recruitment Procedure) 

 

Note This position description provides an outline of the scope and accountabilities of the position at a point 

in time. Responsibilities may evolve in line with organisational needs. 

 


