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Position Description 

 

Journalist 

2MCE 

Faculty of Arts and Education 

 

Classification Level 4 

Special conditions Set roster 6.30am to 1.00pm Monday to Friday 

Workplace agreement Charles Sturt University Enterprise Agreement 

Date last reviewed October 2025 

 

Faculty of Arts and Education 

2MCE 

2MCE-FM was established in 1976 and is operated by Charles Sturt University in partnership with its 
local community. 2MCE broadcasts to the communities of Bathurst and Orange and serves the social, 
cultural and educational interests of both the community and its University through the provision of 
facilities, training and programming. 

2MCE is committed to the principles of Access, Diversity and Independence in its operation and the 
pursuit of excellence in broadcasting. As a community radio station, it provides a forum for the 
expression of views that enhance the diversity of choice available through local media. 

The station also operates as an integral training ground for the provision of practical experience for 
those who wish to enter the broadcast industry. Bachelor of Communication students are involved 
with station activities across programming, social media, strategic communication, and local content 
production. 

  

http://www.csu.edu.au/__data/assets/pdf_file/0008/149831/enterprise-agreement.pdf
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Reporting relationship 

This position reports to:  Community Radio and NRN Manager 

This position supervises: Nil 

 

Key working relationships 

• Community Radio and NRN Manager 

• Community Radio Officers 

• 2MCE volunteers 

 

Position overview 

The Journalist is responsible for producing hourly radio local news bulletins for 2MCE weekday 

Breakfast programmes (0700 – 0900). They will also produce a daily on-demand local news bulletin 

incorporating a selected interview or long-form segment, and a local news headline post for social 

media following station templates. 

 

They will write and produce stories that reflect the principles of community broadcasting, showcasing 

diverse community voices and perspectives and providing insights that aren’t generally reflected in 

other local news outlets.  They will work with 2MCE volunteers drawn from the community and 

Charles Sturt University’s undergraduate Communication course. 
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Principal responsibilities 

• Values: Consistently embody the University's values in behaviour and decision-making, while 
encouraging inclusivity and collaboration to foster a safe and respectful work environment. 

• Audience Focus: Work under general direction of the Community Radio and NRN Manager to 
produce hourly bulletins that serve the local community radio audience.  

• Newsgathering and Production 

o Monitor a wide range of sources to produce stories relevant to a diverse local audience 
in the Bathurst and Orange region.  

o Write news stories that follow the style and editorial guidelines developed for the 
project. 

o Produce original interviews and vox pops that focus on local community voices and 
self-representation. 

o Work with 2MCE staff and volunteers to coordinate editorial planning and develop 
sustainable production workflows for the project.  

o Apply the Community Broadcasting Codes of Practice and principles of community 
broadcasting to local news production. 

• Support Student Success: Assist with Charles Sturt student development as required.  

• Time Management: Work to deadlines and remain calm under pressure. 

• Other duties appropriate to the classification as required. 
 

Required capabilities 

Capability Capability Definition  Level of influence  

Innovates 

Navigates 
Complexity 

Adjusts and responds effectively to new or 

unexpected situations, challenges, or opportunities 

whilst developing strategies to manage wellbeing 

in a challenging environment. 

Influence self 

Connects 

Communicates 
with Influence 

Listens to understand the position of others and 

leverages effective communication and negotiation 

skills in order to influence and navigate toward 

mutually beneficial outcomes. 

Influence self 

Achieves 

Plans and 
Prioritises 

Effectively plans and aligns priorities with strategy. 
Effectively allocates and utilises resources to 
achieve goals. 

Influence self 

Optimises 
Outcomes 

Consistently achieves desired results as evidenced 

through measurement. Recognises 

accomplishments by praising achievements and 

sharing success stories to promote learning. 

Influence self 

 

Physical capabilities 

The incumbent may be required to perform the following:  

▪ Long periods sitting at a computer desk  
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Selection criteria 

Applicants are expected to address the selection criteria when applying for this position. 
 

Essential 

A. Completion of an associate diploma level qualification in journalism or a related discipline with 
relevant work-related experience (including experience gained in parallel with undertaking 
fractional-time study) or a certificate level qualification with post-certificate relevant work 
experience; or an equivalent level of knowledge gained through any other combination of 
education, training and/or experience.  

B. Experience in presenting and producing hourly radio news bulletins with strong on-air 
presentation skills and ability to meet tight deadlines.  

C. High level writing and communication skills for a target audience, demonstrated editorial 
judgement skills, and ability to contribute to editorial planning.  

D. Knowledge of the community broadcasting sector, guiding principles, and Codes of Practice.  

E. Proven ability to work effectively in a team with capability to support development of others.  

 

Desirable 

F. Knowledge of NewsBoss and Adobe Audition 

G. Experience in podcasting or on-demand audio production 

H. Experience in social media content creation following a style guide 

 


