



Job title:issued and approved by:
JOB DESCRIPTION


	Job title:
	eCommerce Manager
	Country/ Department:
	Commercial

	Reports directly to:
	eCommerce Sales Leader
	Office Location:
	Bangkok

	Number of employees reporting to this position:
	2 – 4 
	Date Job Description issued and approved by:
	




POSITION PURPOSE

This role holds primary responsibility for the sales and yield performance of a select range of day and short format experiences and tours, sold through Online Distribution channels (including OTAs) Additionally, you will use transferrable marketing and product collateral on our direct, B2C website to further maximize yield. 

You will use your existing knowledge of OTA dynamics and eDistributions to bring our products to market on these distribution channels, with compelling tour descriptions, images and video. 

Customer reviews are one of the key elements of success in this space, so engaging with reviewers and working hand in hand with the operations teams to proactively drive the number of customers reviewing our tours will be a big contributor to your success. 

You will be able to further maximize your chances of success and enjoyment in this role, if you have a keen interest in and enjoyment of, the activities that are included in the tour products, including light bicycle riding, kayaking and walking. Our products are achievable and accessible to a broad range of people, so you don’t have to be an athlete, but it helps if you enjoy being outdoors and active. 

We are a Global Destination Management Company. We are a collection of tightly knit, welcoming teams where individuals are given the opportunity to think creatively and entrepreneurially. This role offers a chance to step outside the typical structure of the eDistribution world and discover your potential, while building on your experience in the industry. 


	Accountabilities
	Responsibilities

	Product
	· You will take the large amount of material provided by the product teams and narrow it down to the most impactful items that will make it into the OTA listings for each product. 
· You will refine the tour description, introduction, the itinerary and the inclusion notes to optimize the customer appeal of the product. 
· You will experiment and track the success of different visuals (images/video) to ensure that those that are presented to the prospective guests, are outstanding in quality and accurately convey the value proposition of the experience. 
· You will work with the Operations Teams to optimize the availability of the products for real-time confirmation with the shortest cut-off time possible.
· You will ensure that our pricing strategy is consistently executed across all platforms. 
· You will work hand in hand with the Operations Teams, to implement a strategy to proactively drive reviews by guests. 
· Engage with reviewers to further demonstrate the value proposition to future, prospective guests. 

	Yield & Pricing
	· By proactively managing the session availability on tours and by managing the pricing on a dynamic basis, maximize group size and yield on tour departures. 
· By constantly adjusting the controls on channel availability between our direct, OTA, Partnerships and internal distribution sources, maximize the average gross margin of products and balance this with robust sales/revenue growth. 


	Management of key partnerships
	· Work with the Product Manager and General Manager to form close partnerships with OTAs and other partners
· Maintain those relationships and cement our place as a preferred provider. 
· Routinely assess the merits or otherwise of prospective, new OTA partners and potential partners 
· Champion internal Cross-Department collaboration with Operations Team, Country Manager, Commercial Team, Customer Experience and Marketing Team


	New revenue opportunities
	· Identify trends in market
· Monitor and assess competitor pricing, activity and direction
· Identify peripheral and auxiliary revenue generation opportunities that are aligned with our business objectives

	People Management
	· Manage, supervise and guide a small team of 2 – 4 direct reports
· Be the escalation points for team members 
· Manage regular check ins and performance reviews to drive team performance and support career opportunities for team members




ESSENTIAL QUALIFICATIONS AND EXPERIENCE
· You have a minimum of 7 years’ experience in the OTA segment, either working for a well-established OTA or working for a provider of products/tours to OTAs. 
· Experience with Acquisition of new partners and Account Management of existing partners
· Experience with Content Management on OTAs and other Online Distribution Channels
· Experience with Customer Reviews management
· Demonstrable experience with Cloud booking software, Channel manager and eDistribution (API/XML Connectivity)
· Basic understanding of image editing and format
· Experience with maintaining web contact



SKILL AND ATTRIBUTES
· An interest in travel, experiences, activities.
· The ability to contribute to the formulation of a plan and the ability to execute the plan without close supervision. 
· Understanding of the basics of what is possible with direct API integration, but no requirement for technical ability in this space. 
· Strong verbal and written English communication ability and experience in communicating with colleagues of diverse backgrounds. 
· Strong Business Acumen with helping the team win attitude
· Solution focused and great at problem solving.
· Able to work independently and within a team assisting team members to help everyone achieve results.
· Being Hands-on with passion to lead and support team members
· Willing to travel on business when required 
· Personally aligned with Discova’s purpose and values
· Proficient with Microsoft Office applications 
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