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Senior Marketing Campaigns Advisor T

Division/Branch/Unit Environment Protection Authority

Agency overview

The NSW Environment Protection Authority is committed to a sustainable future as the environmental
regulator for our state.

Our people are proud custodians of NSW’s natural environment. We partner with First Nations,
regulated industries and the wider community to protect and restore our diverse ecosystems.

We bring our scientific expertise, experience and actions to inspire innovative solutions as we
transition our state to a circular economy.

As we respond to urgent current issues, including a changing climate, we educate and support our
stakeholders to create an environmentally healthy future.

Primary purpose of the role

The Senior Marketing and Campaigns Advisor manages the development and implementation of
marketing and promotion strategies to support the Environment Protection Authority’s programs and
promotional activities.

Key accountabilities

Develop, deliver and evaluate integrated marketing strategies and campaigns in support of
business objectives and lead and integrate across project teams to effectively deliver best
practice outcomes.

Manage the brand ensuring all marketing strategies and campaigns align with the appropriate
brand guidelines.

Collaborate and work closely with media agencies, in-house designers, creative agencies and other
internal and external stakeholders to develop effective strategies and integrated campaigns that
build awareness and drive business outcomes.
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Manage invoicing, procurement, and relationships with external and internal stakeholders, while
adhering to NSW government advertising processes including procurement, compliance, and
adherence to all relevant EPA and NSW government requirements.

Manage and maintain a sound understanding of business portfolio priorities and challenges and
translate them into measurable marketing objectives, solutions and services that are aligned with
business and EPA objectives.

Deliver advice and guidance on marketing requirements to optimise business line outcomes,
including research, publishing, advertising, digital content, sponsorship and major events.

Build and maintain key stakeholder relationships; liaise, negotiate, influence and collaborate with
them in order to optimise effective integrated marketing solutions and services.

Research and stay abreast of emerging issues, risks and opportunities impacting the EPA, and
provide timely and relevant advice and responses to stakeholders.

Key challenges

e Maintaining momentum on long-term projects while continuing to respond to daily priorities and
being responsive and resilient in a changing environment with competing demands.

Achieving deadlines and milestones to the required standards, timeframes and within budget,
given the need to simultaneously coordinate and deliver multiple projects and services.
Developing and maintaining effective relationships with agencies, suppliers, project teams,
stakeholder organisations and networks.

Key relationships

Internal
Who Why
Manager e Receive guidance, provide advice and exchange information
¢ |dentify emerging issues/risks, their implications, and propose
e solutions
e Collaboratively work on communication strategies and key
initiatives
Team ¢ Guide, mentor, coach and support to achieve outcomes
e Share specialist knowledge, expertise and information
EPA Staff e Collaboratively work with project teams to deliver agreed outcomes
e Provide expert advice on issues and strategies
e Provide leadership, support, exchange information and receive
feedback
Stakeholders ¢ Develop and maintain cooperative and productive working
relationships to achieve outcomes
e Provide expert advice on issues and strategies
¢ Optimise engagement to achieve defined outcomes
External
Who Why
Stakeholders ¢ Develop and maintain cooperative and productive working
relationships to achieve a strategic approach to work
¢
Nk
Role description | Senior Marketing Campaigns Advisor Guﬂsmﬂ



Who Why

e Respond to complex enquires, exchange information and provide
advice

¢ Negotiate and liaise with to enable the timely delivery of business
initiatives

Role dimensions

Decision making

The role operates with autonomy within parameters determined in conjunction with the Manager and
makes decisions affecting the day to day work priorities. The role applies sound judgement and
decision making in referring matters to their manager which may be considered contentious and/ or
sensitive and require escalation to the Director.

Reporting line

Reports to Manager/Supervisor

Direct reports
Nil
Budget/Expenditure

As per allocated project.

Key knowledge and experience
e NIL

Essential requirements

e Tertiary qualifications in communications, marketing or other related discipline and/or relevant
equivalent experience.

Capabilities for the role

The NSW public sector capability framework describes the capabilities (knowledge, skills and
abilities) needed to perform a role. There are four main groups of capabilities: personal attributes,
relationships, results and business enablers, with a fifth people management group of capabilities for
roles with managerial responsibilities. These groups, combined with capabilities drawn from
occupation-specific capability sets where relevant, work together to provide an understanding of the
capabilities needed for the role.

The capabilities are separated into focus capabilities and complementary capabilities.

Focus capabilities

Focus capabilities are the capabilities considered the most important for effective performance of the
role. These capabilities will be assessed at recruitment.
%
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https://www.psc.nsw.gov.au/workforce-management/capability-framework/the-capability-framework

The focus capabilities for this role are shown below with a brief explanation of what each capability
covers and the indicators describing the types of behaviours expected at each level.

Capability Capability name Behavioural indicators
group/sets
Act with Integrity e Represent your organisation in an honest, Adept
O Be ethical and professional, ethical and professional way and encourage
|| and uphold and promote others to do so

e Act professionally and support a culture of
integrity

the public sector values

Per.sonal ¢ |dentify and explain ethical issues and set an
At nEs example for others to follow
e Promote a workplace culture that values high
ethical standards and behaviour
e Act to prevent and report misconduct and
inappropriate behaviour
e Put strategies in place to manage and
monitor conflicts of interest
e Ensure that others are aware of and
understand the legislation and policy
framework within which they operate’
Manage Self e Keep up to date with contemporary Adept
O Be persistent, self-reflect knowledge and practices
m and commit to learning e Seek and take advantage of opportunities to
learn and apply new skills
e Commit to achieving challenging goals
Per_““al e Seek and respond positively to constructive
Sl feedback and advice
e Examine and reflect on your performance
Communicate Effectively ¢ Present with credibility, engage diverse Advanced
@ Communicate clearly, pay audiences and test whether they understand
attention to others and e
e Translate technical and complex information

respond with understanding

and respect clearly and concisely for different audiences

e Create opportunities for others to contribute
to discussion and debate

e Set an example by promoting information
sharing across your organisation

e Manage complex communications that
involve understanding and responding to
multiple and divergent viewpoints

e Explore creative ways to share information
and communicate with diverse audiences

e Leverage insights from people with lived
experience to shape communication and
engagement strategies

Relationships
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Capability

group/sets

Capability name

Behavioural indicators

Relationships

Results

Results

Commit to Customer
Service

Provide customer-focused
services in line with public
sector and organisational
objectives

Deliver Results

Achieve results by using
resources efficiently and
committing to quality
outcomes

Think and Solve Problems

Think, analyse and consider
the broader context to
develop practical solutions

e Write clearly, concisely and persuasively in a
range of styles and formats

e Take responsibility for delivering high-quality Adept
customer-focused services

e Design processes and policies based on the
customers’ experience and engage people
with lived experience to inform service
improvements

e Create opportunities to learn about and
measure what is important to customers by
engaging with a wide range of customer
experience

e Use customer data, feedback and insights to
improve service delivery

e Find opportunities to collaborate with
internal and external stakeholders to
improve outcomes for customers

e Maintain relationships with key customers in
your area of expertise

e Connect and collaborate with relevant
customers from the community

e Seek and apply the expertise of key
individuals to achieve business outcomes

e Lead aculture of achievement and
acknowledge others’ input

e Determine how outcomes will be measured
and guide others on evaluation methods

e Investigate and create opportunities to
enhance the achievement of business
objectives

e Make sure others understand the need for
on-time and on-budget results and how
success is defined

e Control business unit output to ensure
government outcomes are achieved within
budget and on time

e Progress organisational priorities and ensure
resources are acquired and used effectively

Advanced

e Make recommendations based on evidence
by researching and critically analysing
information and identifying interrelationships

e Anticipate, identify and deal with issues and
potential problems that may impact
organisational goals and the customer
experience

Adept
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Capability Capability name Behavioural indicators

group/sets

e Think creatively to come up with new ideas to
resolve issues and improve customer
experience

e Seek input and ideas from people with
different backgrounds and experiences

e Participate in and contribute to team or
business unit initiatives to resolve common
issues or barriers to effectiveness

e |dentify and share business process
improvements to enhance effectiveness

e Analyse data and information to identify
insights and communicate findings in a clear
and meaningful way

Project Management e Research and analyse data at a basic level to |ntermediate
(’ \ Understand and use inform and support the achievement of
@ effective ways to plan project deliverables
S ’ C . . i
coordinate and control ° ontribute to developing project documents
projects and resource estimates
Business e Contribute to reviews of progress, outcomes
Enablers

and future improvements
e Identify when projects differ from their plans
and tell your supervisor

Complementary capabilities

Complementary capabilities are also identified from the Capability Framework and relevant
occupation-specific capability sets. They are important to identify performance required for the role
and development opportunities.

Note: capabilities listed as ‘not essential’ for this role are not relevant for recruitment purposes,
however, may be relevant for future career development.

Capability Capability name Description
group/sets
Display Resilience and Be open and honest, prepared to express your Adept
O Courage views, and willing to accept and commit to

m change

Personal
Attributes
Value Diversity and Be inclusive and respect diverse backgrounds, Intermediate
O Inclusion experiences and perspectives

(i 1)
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Capability

Capability name
group/sets

Description

Personal
Attributes

Work Collaboratively

Relationships

Influence and Negotiate

Relationships

Plan and Prioritise

Results

Demonstrate Accountability

Finance

IO

Business
Enablers

Technology

®

Business
Enablers

Procurement and Contract
Management

©

Business
Enablers

Collaborate with others and value their
contribution

Gain consensus and commitment from others,
and resolve issues and conflicts

Plan to achieve priority outcomes and respond
flexibly to changing circumstances

Be proactive and responsible for your actions,
and follow legislation, policy and guidelines

Understand and apply financial processes to
achieve value for money and minimise
financial risk

Understand and use available technology to
maximise efficiencies and effectiveness

Understand and use procurement processes to
ensure effective purchasing and contract
performance
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Intermediate

Intermediate

Intermediate

Intermediate

Intermediate

Adept

Intermediate
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