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	POSITION DETAILS
	

	Position Title:
	Regional Manager

	Position Number:
	00021568

	Classification:
	HEO8

	Faculty/Division:
	Division of External Engagement

	School/Branch:
	Future Students

	Reports to (position title):
	Director, International Recruitment 

	Delegations:
	Relevant HR and Financial delegations as prescribed to this position in the University’s delegations table.

	Special Conditions:
	Reasonable workplace adjustments will be made for people with a disability
Capacity to undertake extensive overseas travel several times per year, sometimes at short notice for periods which may exceed two weeks at a time
Out of standard hours work as required

	Significant Working Relationships:
	· Prospective international students and families
· Overseas representatives (agents and In-country Representatives)
· International Admissions
· Global Engagement/Global Partnerships
· Faculty Marketing Managers
· Deputy Deans (International)
· Other faculty staff (academic and professional) involved in dealing with international students 
· University of Adelaide College, Eynesbury and other pathway providers
· Staff from relevant Government departments and agencies in Australia and overseas involved in international education, including the Department of Immigration and Border Protection, Austrade, Department of Foreign Affairs and Trade and StudyAdelaide



	POSITION SUMMARY

	The University of Adelaide is a large and successful university in Australia's Group of Eight research intensive universities, distinguished by its international reputation and commitment to innovation and excellence in research and teaching.

The Division of External Engagement Division supports the growth and success of the University through the development of partnerships and delivery of engagement programs that enhance reputation, grow revenue, and create positive, lasting change in the communities where the University engages. A hub of connectivity for transformative collaboration, the Division is the custodian of brand, reputation and relationships and champions of the University’s ability and potential to achieve impact and influence across research, education and engagement. The Division comprises Marketing, Advancement, Media & Corporate Relations, Future Students, Global Engagement and Children’s University. The Division oversees strategy and delivery of the University’s key services in domestic and international student recruitment, admissions, global engagement, alumni relations and philanthropy, media and corporate communications and industry and government partnerships and volunteers, among many others. 

The Future Students Branch comprises the International Recruitment, Admissions, Domestic Recruitment and the Future Students Experience teams. 

Working under broad direction the Regional Manager is accountable for driving student recruitment targets for designated markets and for engaging with Faculties to ensure that these targets are met collectively. This includes responsibility for the development, implementation and management of successful international marketing, student recruitment and conversion activities, including new and innovative approaches to recruitment. As part of this activity, the Regional Manager is also responsible for directing and supervising the activities of in-country recruitment staff, if relevant; driving the success of key relationships with agent office managers, working with Faculty academic and professional staff members in coordinating and implementing efficient and effective student recruitment strategies. The Regional Manager is responsible for providing market intelligence on competitor activity, opportunities and challenges and sharing this information with leadership across the Branch and Division and Faculty Marketing Managers.




	KEY RESPONSIBILITIES

	Strategic Recruitment and Marketing
	· Drive recruitment activities designed to achieve significant student growth targets in relevant markets.
· Evaluate existing recruitment activities, market data and marketing activities in the designated regions and develop new strategies to attract potential students. 
· Manage the University’s participation for the region at relevant lead-generating activities overseas, including key recruitment fairs, exhibitions, agent interview programs, articulation and sponsor partner events and other forums.
· Manage in-country representatives including setting tasks to ensure activity which results in achieving targets for student recruitment, as appropriate.
· Establish strong external networks with overseas institutions and schools to promote the University as a study destination.
· Advise on the production of effective marketing tools to promote the University to prospective international students.
· Develop joint marketing plans with pathway partners. 
· In collaboration with the Global Partnerships team prepare integrated recruitment and engagement plans for key markets.
· Identify opportunities to strengthen conversion activities for students from all channels and actively participate in conversion events.  

	Leadership and Relationship Building
	· Create close collaborative working relationships with University pathway partners and agents/student recruitment representatives to facilitate the transfer of students to the University to meet the University’s targets for recruitment.
· Drive agent engagement and provide ongoing training and support so recruitment goals are consistently met.
· Regularly engage with senior staff from Faculties to ensure effective two-way communication with regard to:
(1) providing information on centrally managed recruitment goals and updating on relevant market intelligence;
(2) obtaining regular updates on changes to Faculty program offerings / new programs to ensure relevant information is available to agents/ other stakeholders in country.
· Working closely with the Global Partnerships team, identify and deliver on opportunities to strengthen recruitment outcomes from articulation partners and sponsors. 

	Service and Teamwork

	· Provide expert up-to-date advice to prospective international students on study opportunities at the University. 
· Provide outstanding and timely customer service to international agents and students. 
· Collaborate with other Regional Managers as required during peak recruitment periods. 
· Actively contribute to building and maintaining a service and innovation culture that delivers on stakeholders’ expectations and reflects our institutional value of excellence. 
· Engender a service and innovation culture and the development of behaviours based on an understanding of customer needs and excellence in service performance and continuous process improvement

	Other reasonable duties commensurate with classification level.



	PEOPLE MANAGEMENT RESPONSIBILITIES

	· Ensure a safe work environment and compliance with University HS&W policies and legislation. 
· Effectively lead the professional staff in all aspects of people management including providing guidance, support and development. 
· Ensure effective people management of direct reports to enable the team to deliver the business outcomes effectively and efficiently as practicable. 
· Positively engage direct reports in the Planning, Development and Review process, and identify opportunities for staff to promote continuous improvement through professional development and project opportunities.





	CAPABILITIES AND BEHAVIOURS

	Use the Capability Dictionary to identify the capabilities associated with the classification of this position.  Staff are required to read and understand the capabilities and associated behaviours that align with the classification of this position.



	UNIVERSITY EXPECTATIONS

	Staff are required to read, understand and comply with all University policies, procedures and reasonable direction, whilst demonstrating professional workplace behaviours in accordance with the University’s Code of Conduct



	STAFF VALUES AND BEHAVIOUR FRAMEWORK

	Our culture is one that welcomes all and embraces diversity consistent with our Staff Values and Behaviour Framework and our Values of integrity, respect, collegiality, excellence and discovery. We firmly believe that our people are our most valuable asset, so we work to grow and diversify the skills, knowledge and capability of all our staff.



	SELECTION CRITERIA

	Knowledge and Experience:
Essential
1. Demonstrated experience in international recruitment and an ability to meet recruitment targets over a sustained period.
2. Demonstrated initiative and drive to set and achieve deliverable outcomes.
3. Demonstrated knowledge and understanding of all aspects of international higher education student recruitment industry including compliance and the ability to keep up-to-date with relevant changes to policy.
4. Proven interpersonal and liaison skills to building relationships which deliver results with stakeholders, including government agencies, agents, prospective students and their parents, and senior University staff.
5. Ability to think innovatively to solve problems.
6. Ability to work independently and as part of a team.
7. Demonstrated effective cross-cultural communication skills.
8. Demonstrated ability to promote the organisational values of integrity, respect, collegiality, excellence and discovery, and a commitment to positively comply with the associated behaviour expectations.

Desirable
1. Demonstrated ability to manage staff at distance.
2. Fluency in a second language. 

Qualification/s:
· A postgraduate qualification and relevant experience; or
· A bachelor’s degree and relevant experience; or
· An equivalent combination of relevant experience and/or education and training.
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	Warning
	This process is uncontrolled when printed.  The current version of this document is available on the HR Website.
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