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	POSITION DETAILS
	

	Position Title:
	Content Producer

	Position Number:
	

	Classification:
	HE06

	Faculty/Division:
	Faculty of Health and Medical Sciences

	School/Branch:
	Adelaide Medical School / Medical Specialties

	Reports to (position title):
	Project Manager

	Delegations:
	Nil

	Special Conditions:
	· Out of standard work hours may be required
· Reasonable workplace adjustments will be made for people with a disability
· Occasional travel between sites where University research is performed may be required

	Significant Working Relationships:
	· Academic and Professional Staff within the Faculty of Health and Medical Sciences, specifically the Adelaide Medical School
· Clinical and Professional Staff within the Centre for Heart Rhythm Disorders, Royal Adelaide Hospital
· Other External Organisations, Research Groups and Hospitals affiliated with the Centre for Heart Rhythm Disorders



	POSITION SUMMARY

	The University of Adelaide is a leading research intensive and teaching University.  The Faculty of Health and Medical Sciences at the University of Adelaide services the needs of approximately 6600 students, 700 academic and professional staff and 2000 clinical and affiliate practitioners. Comprised of eight schools and a number of disciplines, research centres and institutes, the faculty is recognised as a world leader in health education and research. Our programs are informed by cutting-edge research, integrated with high-quality learning, and taught by academics that are national and international leaders in their fields. Our research is ranked above or well above world standards (ERA 2018) with our strengths spanning the full life course.

The Centre for Heart Rhythm Disorders (CHRD) provides a forum for translational research into heart rhythm disorders. The group has a large clinical research program as well as an established experimental, computer simulation and expansive animal research programs around arrhythmogenesis. A particular focus of the group has been the mechanisms, consequences, treatment, and prevention of Atrial Fibrillation.

The Content Creator will play a pivotal role in amplifying the impact of the Centre for Heart Rhythm Disorders (CHRD). By developing and publishing engaging content, you'll contribute to raising awareness of CHRD's groundbreaking research into heart rhythm disorders. This includes collaborating with the Director and researchers to create compelling narratives that highlight the Centre's achievements in clinical research, experimental studies, computer simulations, and animal research. Your work will be instrumental in fostering a deeper understanding of arrhythmogenesis, atrial fibrillation, and related medical advancements.



	KEY RESPONSIBILITIES

	Content and Administrative Support
	· Write, edit and produce content for  webpages, research findings, scripts, FAQs, articles, testimonials, and other copy for print publications social media, media releases and stakeholder communications.
· Developing engaging and informative slide presentations for conferences and seminars, ensuring that complex research concepts are clearly and concisely conveyed.
· Generating compelling content for CHRD's social media channels (LinkedIn, X, Facebook), fostering online engagement and increasing the Centre's visibility within the scientific and medical communities.
· Creating visually appealing diagrams and illustrations to support journal publications, enhancing the understanding of research methodologies and results.
· Identify the inputs and approach to ensure all content delivery is optimised for the intended audience and channel, with a particular focus on digital accessibility and performance by focusing on search engine optimisation principles.
· [bookmark: _Hlk161787244]Deliver content for the University of Adelaide website and the Cardiovascular website as required. This includes website monitoring and auditing current content.


	Relationship Management
	· Collaborate with stakeholders and working groups to support, identify content.
· In conjunction with the Director and other Senior staff develop a content production plan 
· Maintain open and transparent communication with internal and external stakeholders. 
· Provide appropriate and timely communication, insights and updates to support the wider deliverables of the team.

	Project Management 
	· Support the wider project management initiatives by contributing to an agile management approach, engaging in relevant ceremonies, reporting and approaches

	Other reasonable duties commensurate with classification level.



	PEOPLE MANAGEMENT RESPONSIBILITIES

	· N/A



	CAPABILITIES AND BEHAVIOURS

	Use the Capability Dictionary to identify the capabilities associated with the classification of this position.  Staff are required to read and understand the capabilities and associated behaviours that align with the classification of this position.



	UNIVERSITY EXPECTATIONS

	Staff are required to read, understand and comply with all University policies, procedures and reasonable direction, whilst demonstrating professional workplace behaviours in accordance with the University’s Code of Conduct



	STAFF VALUES AND BEHAVIOUR FRAMEWORK

	Our culture is one that welcomes all and embraces diversity consistent with our Staff Values and Behaviour Framework and our Values of integrity, respect, collegiality, excellence and discovery. We firmly believe that our people are our most valuable asset, so we work to grow and diversify the skills, knowledge and capability of all our staff.



	SELECTION CRITERIA

	Knowledge and Experience:
1. Demonstrated ability to promote the organisational values of integrity, respect, collegiality, excellence and discovery, and a commitment to positively comply with the associated behaviour expectations.
2. Experience in marketing, communications, professional writing, journalism, digital or a related discipline, along with experience in a comparable role in a complex organisation.
3. Experience in comprehension, editing and writing skills, with the ability to interpret complex information and communicate it in a way that is accessible, engaging, optimised and appropriate for different audiences. 
4. Demonstrated ability in sourcing content across a variety of digital formats, write and edit for the web and digital channels, so that content is accurate, engaging and optimised for the user experience and search engines.
5. Project management skills and experience in managing multiple priorities and dependent tasks within tight timelines, with conflicting demands, in a fast-paced environment.   
6. Expert interpersonal communications skills (written and verbal).
7. Experience and knowledge of website updating, digital experience technologies, including an understanding of web accessibility guidelines. 
8. Knowledge in digital marketing content development, including content performance and search engine optimisation (SEO) principles.
Qualification/s:
A degree with subsequent relevant experience or
An equivalent combination of relevant experience or education / training.
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