THE UNIVERSITY OF POS|T|ON

Y WESTERIY DESCRIPTION

Position Title Manager, Marketing Strategy

Classification Level 9

School/Division Brand Marketing and Recruitment

Centre/Section Marketing Strategy and Insights

Supervisor Title Associate Director, Marketing Strategy and Insights
Supervisor Position Number 821492

Position Number 822448

Your work area

The Brand, Marketing and Recruitment (BMR) division exists for the purpose of showcasing the
best of UWA, ultimately enhancing reputation and driving student engagement and growth. The
division consolidates all marketing, communications, engagement and event activity info one
team, enabling strong connectivity and improved effectiveness.

Functions delivered by the BMR division include organisational wide brand strategy and
management, strategic marketing planning, communications activities (advertising, marketing,
content, media, public relations); digital communication, reputation management, schools’
engagement, CRM journey-management and inbound / outbound contact centre. The range
of functions delivered are all targeted at managing the University's brand and reputation and
achieving its student growth targets.

The Marketing Strategy and Insights tfeam within BMR is set-up to shape and drive marketing
strategies that support the key priorities of brand positioning, market competitiveness and
student acquisition. Key areas of responsibility include:

Centralised strategy development and oversight

Commercial analysis to support proposition development and business cases
Marketing compliance

Market and student segmentation

Marketing channel performance monitoring and effectiveness

Brand strategy scorecard development and brand health tfracking
Environment and competitor monitoring and benchmarking

Reporting structure

Reports to: Associate Director, Marketing Strategy and Insights.
Direct reports: Digital Marketing Analyst

Your role

The Manager, Marketing Strategy, under broad direction of the Associate Director, Marketing
Strategy and Insights, you will lead the BMR strategic operating rhythm, ensuring division-wide
planning, performance, and reporting processes are strategically aligned with University
priorities and delivered with measurable impact.

You will be responsible for developing integrated, insight-led strategies that connect brand,
go-to-market communications, prospective student experience, and market dynamics. It
ensures that marketing and prospective student strategies are grounded in consumer needs
and informed by market trends, competitive shifts, category dynamics, and commercial
priorities.



Working as part of the Marketing Strategy & Insights tfeam and closely with the Insights
Specialist and cross-functional partners, this role acts as the strategic lead, developing
frameworks, and direction that guide strategic marketing planning, resource prioritisation and
performance tracking across the division. Acting as the central BMR strategic resource, this role
crystallises a market-led approach to growth by connecting insights to action and advising
across the full spectrum of marketing and commercial drivers to solve enterprise-level
challenges.

The role draws on insights, performance data and market intelligence to inform strategy
development and promote cross-team collaboration, ensuring BMR go-to-market initiatives are
focused, measurable and contribute to UWA's market position, brand reputation and student
acquisition objectives.

Your key responsibilities

Integrated Marketing Strategy

¢ Lead the development and implementation of integrated marketing strategies across
brand, go-to-market communications, media, and digital fo support University and BMR
priorifies.

e Create strategic marketing briefs that clearly arficulate the problem, opportunity,
audience, and recommended approach.

e Lead campuaign strategy for maijor initiatives, ensuring alignment with brand positioning
and student acquisition goals.

¢ Manage the annual and quarterly BMR marketing planning rhythm, including performance
tracking, reporting, and strategic prioritisation against performance indicators.

Market, Category & Competitive Intelligence

¢ Oversee and monitor market frends, category shifts, and competitive dynamics to identify
opportunities, risks, and strategic implications for marketing.

¢ Conduct market opportunity assessments to inform campaign direction, portfolio decisions,
and channel strategy.

¢ Develop competitive positioning and differentiation strategies that strengthen UWA's brand
and recruitment outcomes

e Partner with Schools, commercial, and student-facing teams to align marketing strategy
with portfolio and proposition priorities.

Insight-Led Strategy Development

e Translate insights into marketing strategy to inform segmentation, messaging, channel
selection, and creative direction.

¢ Draw on segmentation, brand tracking, channel performance, and competitor analysis fo
shape effective marketing strategies.

e Monitor brand health, audience sentiment, and market performance to identify emerging
opportunities.

Strategic Frameworks, Governance & Leadership

e Develop, implement and review marketing strategy frameworks, messaging frameworks,
journey maps, and market strategy tools and templates.

¢ Partner with media agencies to ensure channel plans reflect audience insights, journey
redalities, and market conditions.

e Support effective management of relationships with key partners and suppliers.

e Act as astrategic advisor across BMR and the University to ensure consistency and
coordinated delivery.

e Support the Associate Director in building marketing strategy capability across BMR.

e Collaborate with product, digital, student experience, and planning teams to ensure
marketing strategy is aligned and integrated across the organisation.

e Undertake other duties as required.



Your specific work capabilities (selection criteria)

o Relevant tertiary qualifications in marketing, business, commerce or a related field.

¢ Demonstrated experience (typically 6-10 years) in marketing strategy development,
planning and implementation.

e Proven ability fo franslate insight, performance data and market inteligence into
actionable strategies that drive growth and enhance market positioning.

¢ Demonstrated understanding of marketing principles to inform strategic decision-making.

e Strong analytical and conceptual thinking skills, with the ability to identify frends,
opportunities and risks within competitive and dynamic markets.

e Excellent stakeholder engagement skills, with demonstrated ability to influence and build
relationships across diverse teams.

e Strong project management skills, with experience coordinating multiple priorities and
ensuring the fimely delivery of high-quality outcomes.

e Exceptional written and verbal communication skills, with experience in preparing high-
level plans, reports and presentations.

e Experience in facilitating workshops, co-design sessions, and alignment forums to build
shared understanding and strategic clarity.

e Ability to present strategic recommendations to senior stakeholders with clarity, influence,
and evidence.

Special requirements (selection criteria)

Current National Police Clearance Certificate.

Compliance

Ensure you are aware of and comply with legislation and University policies.
To learn more about the Code of Conduct, see Code of Conduct.

To learn more about Diversity, EqQuity and Inclusion, see Diversity, Equity and Inclusion.

To learn more about Safety, Health and Wellbeing, see Safety, Health and Wellbeing.



https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.uwa.edu.au%2Fpolicy%3F%23184F3554-D498-4400-9A86-4282EED06B32&data=05%7C02%7Cadrian.wilks%40uwa.edu.au%7C6d7df9c8d1cd4359fc6a08dc6012779e%7C05894af0cb2846d8871674cdb46e2226%7C0%7C0%7C638490879636655952%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=B8ENMf%2BIGU%2FGqw9b8CJvLQbVCrygOwCXYWgFw%2Byu%2BNY%3D&reserved=0
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.uwa.edu.au%2Fabout-us%2Fvalues-vision-strategy%2Fdiversity-equity-and-inclusion&data=05%7C02%7Cadrian.wilks%40uwa.edu.au%7C6d7df9c8d1cd4359fc6a08dc6012779e%7C05894af0cb2846d8871674cdb46e2226%7C0%7C0%7C638490879636668252%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=aWUc9IcUvZzuRM59oMe%2B7J4MO5IxrSoN%2FJftKqUviSg%3D&reserved=0
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.safety.uwa.edu.au%2F&data=05%7C02%7Cadrian.wilks%40uwa.edu.au%7C6d7df9c8d1cd4359fc6a08dc6012779e%7C05894af0cb2846d8871674cdb46e2226%7C0%7C0%7C638490879636675875%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=tPcy11K0AyEPfabWEhdAd0UBd9kq9YoAa8rSms7cS3U%3D&reserved=0
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