27 LA TROBE
S UNIVERSITY

Position Description

Senior Lifecycle Marketing Specialist

Position No: 50036300

Business Unit: Future Growth Portfolio

Division: Marketing, Communications and Experience
Department: Marketing

Classification Level: HEO7

Employment Type: Full-Time, Fixed Term

Campus Location: Melbourne (Bundoora)

Other Benefits: http://www.latrobe.edu.au/jobs/working/benefits

Further information about:

La Trobe University - http://www.latrobe.edu.au/about
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Position Context/Purpose

The Senior Lifecycle Marketing Specialist sits within the Marketing team in the Marketing,
Communications and Experience division. The role is responsible for the hands-on build, delivery and
ongoing optimisation of lifecycle marketing programs, including automation journeys and
communications that support engagement across the student lifecycle. This includes email/SMS
production, marketing automation, and customer journey builds that support prospective student
acquisition, nurture, conversion, and retention objectives across domestic and international
audiences.

This is a specialist technical role that sits at the technical heart of the Digital Experience and
Innovation team. The Senior Lifecycle Marketing Specialist brings deep platform expertise, strong
technical discipline, and a sophisticated understanding of lifecycle marketing principles to ensure
that the team's automation programs, journey builds, and EDM/SMS communications are produced
to a consistently high standard — accurately, efficiently, and in full alignment with campaign
strategy, brand guidelines, and audience targeting requirements.

Duties at this level will include:

e Design, configure and deploy omnichannel customer journeys and automated
communications across email, SMS and web personalisation using Adobe Journey Optimizer
and Adobe Campaign Standard, supporting the transition to journey-first delivery as the
University's MarTech stack evolves, including journey canvas build, trigger and condition
logic, audience qualification, personalisation configuration, content assembly and pre-
deployment testing, ensuring all journeys are technically sound, on-brand and performing as
intended.

e Marketing requests and workflow processes by managing, prioritising and triaging requests
including working closely with Information Systems (IS) for technical support and
assistance.

e Lead meetings with internal stakeholders - involving consultation, scheduling workshops and
meetings, booking and arrangement of University facilities, meeting preparation support
including drafting of presentation slides.

e Supportin the lifecycle marketing squad contribution within the agile delivery model,
representing the function in squad planning, stand-ups and retrospectives, and acting as the
senior technical voice on automation capability, platform constraints and journey

e Manage lifecycle production documentation including version control, build logs, QA
checklists and issue tracking, and provide technical guidance and day-to-day direction to the
Lifecycle Marketing Specialist to ensure delivery standards are consistent.

e Design, build, test, and maintain complex marketing automation programs and customer
journey workflows, including trigger-based communications, multi-step nurture sequences,
and behavioural journeys using Adobe Journey Optimiser (and/or ACS in current state) and
connected Martech platforms.

e Make editorial contributions to outbound comm activities aligned with brand, best practices
and in line with marketing objectives.

e Contribute to the development of internal digital standards, guidelines and support
documents.

e Performs tasks requiring the application of substantial theoretical and/or professional
knowledge and experience to a range of issues and circumstances requiring considerable
interpretation.

e Responsible for independently monitoring, reviewing and developing procedures in own
functional area. Able to cross specialist, organisational or functional boundaries to co-
ordinate actions and propose initiatives.

e Adapts procedures to fit policy prescriptions or uses theoretical principles in modifying and
adapting techniques. This may involve standalone work or the supervision of others in order
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to achieve objectives. It may also involve the interpretation of policy which has an impact
beyond the immediate work area.

e Anticipates customer needs/requests, identifying opportunities and facilitating change
management.

e Provides consultancy advice to others. May be recognised within or outside a
School/Division/Department or equivalent as the expert in a specialised area of theoretical,
policy or technical complexity.

e Independently monitors, reviews and develops procedures in own functional area.

Essential Criteria

Skills and knowledge required for the position

e Anundergraduate degree in Marketing or Communications or similar with at least 4 years
subsequent experience; or extensive experience and management expertise; or an
equivalent alternate combination of relevant knowledge, training and/or experience

e High level skills, and proven expertise with Adobe Experience Cloud, specifically Adobe
Campaign Standard, or similar email marketing platform

e Sound knowledge of platform reporting tools, Adobe Analytics, or other marketing/data
intelligence software, with experience using performance data to monitor lifecycle program
delivery and contribute to optimisation recommendations.

e Strong attention to detail and commitment to producing high-quality Email content and
campaign and data reports.

e Experience in Agile Project Management.

e Ability to edit images in Adobe Photoshop for use in email marketing campaigns.

e Demonstrated ability to work independently and as part of a multi-disciplinary team and
effectively prioritise work.

e Excellent interpersonal skills, especially the capacity to work collaboratively and
cooperatively in small teams.

e Demonstrated organisation and problem-solving skills, with an ability to manage several
different projects concurrently.

e Demonstrated skills in research, evaluation, or interpretation of data.

e Demonstrated high level of self-motivation and personal management skills.

e Proven ability to focus on objectives rather than procedures and precedents.

e Ability to develop innovative methodologies or take a leading role in the application of
proven techniques involving considerable theoretical and technical sophistication.

e Demonstrated ability to manage multiple stakeholders to achieve stated outcomes.

Capabilities required to be successful in the position

e Knowledge of own strengths, weaknesses and biases — modifying behaviour, based on self-
reflection and feedback, to respond to others with empathy and act on feedback to improve
knowledge, skills and behaviour

e Ability to work collaboratively, demonstrate inclusivity and tailor communication in a way that
is meaningful to the audience — consistently modelling accountability, connectedness,
innovation and care

e Demonstrated creative and critical thinking, ability to generate ideas to solve local problems
and recommend improvements to current work practices

e Ability to make sense of data to inform decision making —implementing ideas to improve local
practices
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Essential Compliance Requirements
To hold this La Trobe University position the occupant must:

e hold, or be willing to undertake and pass, a Victorian Working With Children Check; AND

e take personal accountability to comply with all University policies, procedures and legislative
or regulatory obligations; including but not limited to TEQSA and the Higher Education
Threshold Standards.

Other Information

The position description is indicative of the initial expectation of the role and subject to changes to
University goals and priorities, activities or focus of the job.

Position Flexibility

La Trobe University is committed to providing a diverse, inclusive and respectful working
environment for all staff. We offer flexible work arrangements that can assist you in balancing your
work and other responsibilities.

Why La Trobe:

e Develop your career at an innovative, global university where you'll collaborate with
community and industry to create impact.
e Enjoy working on our inspiring and stunning campuses — the perfect hub for industry,

students and academics.
e Help transform the lives of students, partners and communities now and in the future.

e La Trobe University adopts an Al-first approach and welcomes staff who embrace Al curiosity
to drive innovation in their work.

This is more than just a job. Working at La Trobe offers opportunities to demonstrate excellence and
transform lives.

Here, you’ll join exceptional people, partners and communities, who power our operations with
ambition and purpose.

We are forward-looking and culturally inclusive. We continuously review, improve and transform our
processes to embrace new, flexible approaches. That means you’ll always have the opportunity to
succeed and make a difference.

La Trobe’s Cultural Qualities:

We are accountable We are connected We are innovative We care
We strive for excellence in everything we do. We connect to the world outside — the We tackie the big issues of our time to We care about what we do and why we do if.
We hoid each other and ourselves to students and communities we serve, both transform the lives of our students and We believe in the power of education and
account, and work to the highest standard. locally and globally society. research to transform lives and global

society. We care about being the difference
in the lives of our students and communities
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