Position Title:

POSITION DESCRIPTION

Australian Broadcasting Corporation

PUBLICIST

Position no:

30005633

Team: [Audiences]

Department: Publicity & Events

Location: Ultimo

Reports to: PUBLICITY MANAGER
50068416

Classification: Administrative/Professional

Schedule: [Schedule A]

Roster cycle

[Non-Rostered]

Band/level: [Band 7]

28/09/2026

Lead publicity planning and implementation to deliver on key audience priorities for the ABC, working
across the full breadth of ABC content. Develop and deliver audience and industry engagement
campaigns that promote ABC content, talent and platforms to target audience segments, and
contribute to a cohesive, cross-divisional publicity approach.

e Under broad direction, develop and implement innovative national publicity campaigns as part of
integrated marketing strategies for ABC's program and campaign content.

HR Endorsement:

Manage a portfolio of concurrent priorities spanning multiple content divisions, exercising
independent judgement to sequence, balance and escalate competing demands in a fast-moving
environment.

Identify and develop cross-promotional and cross-platform opportunities to enhance publicity
activities, ensuring they are fully integrated into a broader marketing strategy.

Manage the production and distribution of required core materials, including press kits, media
releases, photography, digital assets, previews and more to support content promotion.

Schedule and coordinate interviews, photo shoots, set visits, events and promotional
opportunities with meaningful consultation from the Publicity Manager.



Provide counsel and hands-on support to ABC talent, including briefing, preparation and
management of talent through media commitments, high-profile appearances and sensitive or
high-pressure moments.

Develop and maintain strong relationships with key internal stakeholders and manage
relationships with external parties, including media, partners, event organisers, industry
representatives to create effective audience development opportunities.

Keep up to date with developing audience, media and social trends in order to ensure relevancy
and extend coverage and reach. Leverage these insights to be continually innovative and drive
sound strategies.

Anticipate, assess and respond to emerging issues and reputational risk, escalating appropriately
and working with relevant teams to develop clear, timely and consistent positions.

Contribute to the development of team capability by sharing expertise and supporting consistent
standards and ways of working across the publicity team.

Be a custodian and advocate of the ABC brand through diligent reputational and issues
management, ensuring that publicity campaigns and materials reflect the ABC Charter and
editorial policies.

Actively promote the ABC values and apply all relevant workplace policies and guidelines.

AlL ABC staff are required to cooperate with any reasonable instruction, procedure or policy
relating to safety, and take reasonable care for their own safety and that of other persons who
may be affected by their conduct while at work. Additional WHS responsibilities apply to
Managers and Supervisors, Divisional Directors and Other Officers.

Key Capabilities/Qualifications/Experience

10.

Relevant tertiary qualifications or equivalent extensive skills, knowledge and experience in
publicity, preferably in the media sector with experience in new/evolving media channels and
platforms.

Demonstrated experience delivering publicity campaigns across a diverse content portfolio, with
the versatility to work across genres, formats and audiences.

Demonstrated highly advanced problem-solving and reputational management skills, including
ability to make logical judgements, prioritise and solve very complex problems in a dynamic work
environment, as well as hands-on experience in issues management.

Proven comprehensive understanding of marketing and publicity protocols and essential
interface with media, both traditional and emerging.

Proven understanding of ABC content, talent, channels and platforms.

Demonstrated experience working with and managing high-profile talent, including preparing and
supporting talent through media commitments and sensitive situations.

Demonstrated highly advanced computer skills, alongside PR databases to manage, create and
streamline comprehensive campaign materials including press releases, media lists, campaign
decks and coverage reporting.

Highly advanced organisational and project management skills with excellent attention to detail,
coupled with the ability to work to tight deadlines and manage multiple competing priorities to
ensure timely completion of work.

Demonstrated excellent communications skills, both verbal and written.

Demonstrated highly advanced stakeholder management skills with the ability to manage
effective stakeholder relationships at a number of levels, including across organisational
boundaries.



11.  Established media contacts and relationships are essential

12. ABC Values: Demonstrated personal commitment to fostering an inclusive and respectful
environment, grounded in integrity and aligned with the ABC Values of aiming high, thinking
differently, taking ownership, and delivering together.

13. ABC Policies: Understanding of the relevance and scope of ABC Policies and the ABC Values and
a commitment to adhere to these; particularly in relation to complying with health, safety and
wellbeing requirements in the workplace and acting in accordance with the ABC Values.

14, Diversity and Inclusion: Ability to communicate effectively and build relationships with people
from a range of diverse backgrounds.
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