POSITION DESCRIPTION

Australian Broadcasting Corporation

Label Description

Position Title: CORPORATE EVENTS MANAGER

Position no: 50067905

Team: [Audiences

Department: Publicity & Events

Location: Ultimo

Reports to: HEAD OF PUBLICITY & EVENTS
50053284

Classification: Administrative/Professional

Schedule: [Schedule A]

Roster cycle [Non-Rostered]

Band/level: [Band 8]

HR Endorsement: 1/07/2026

Purpose

Create and deliver events, with a focus on corporate events for the ABC aligned to the organisation’s
external stakeholder engagement strategy, ensuring strong alignment with strategic priorities and
measurable outcomes.

Key Accountabilities

e Under broad direction from the Head of Publicity & Events, lead events aligned to the ABC’s
strategy, ensuring these events proactively support organisational priorities, strengthen the
ABC’s reputation and deliver measurable impact across identified audiences.

e Develop and oversee a national corporate events portfolio as a strategic engagement platform,
driving the design, delivery, production and evaluation of agreed high-profile events and
conferences that advance corporate objectives, enhance brand positioning and deepen
stakeholder relationships.

e Embed a whole-of-organisation approach to stakeholder engagement through events, fostering
strong cross-divisional collaboration to ensure alignment of messaging, consistent audience
experience and maximised organisational value.

e Actasatrusted strategic partner to the Head of Publicity & Events, the Managing Director’s
Office and the ABC’s Executive Leadership Team, shaping event strategy, advising on stakeholder



engagement opportunities and ensuring events are effectively leveraged to support corporate
priorities.

e Leadthe governance and coordination of senior stakeholder engagement, including sensitive /
high-profile engagements with government, industry and community leaders, ensuring
appropriate protocols, alignment with ministerial expectations and seamless execution.

e Provide significant direction, leadership and development opportunities to direct reports by
establishing collaborative working relationships, managing staff performance and workflow,
setting goals in line with the ABC’s strategic objectives and engaging in effective
communications.

e Provide high-level, expert advice on particularly complex and sensitive stakeholder matters,
identifying risks, opportunities and mitigation strategies and supporting senior leaders to
navigate competing priorities and expectations.

e Drive continuous improvement and innovation in event strategy and delivery, leveraging insights,
data and post-event evaluation to enhance impact, audience engagement and return on
investment.

e Lead the development of high-quality strategic materials, including briefings, reports and
stakeholder communications, to inform executive decision-making and support effective
engagement.

e Actively promote the ABC values and apply all relevant workplace policies and guidelines.

e Cooperate with any reasonable instruction, procedure or policy relating to safety and take
reasonable care for your own safety and that of other people who may be affected by your
conduct while at work. Additional WHS responsibilities apply to Managers and Supervisors, Team
Directors, and other Officers.

Key Capabilities/Qualifications/Experience

1. Relevant tertiary qualifications in event management, communications, marketing or a related
discipline, or demonstrated equivalent extensive experience in corporate event production and
strategic stakeholder management.

2. Extensive end-to-end corporate events experience (8+ years minimum) delivering a diverse
portfolio of high-profile events, with strong capability across budget development and
management, technical production, creative asset management, procurement, logistics and
post-event evaluation.

3. Proven experience managing particularly complex stakeholder environments within large,
matrixed organisations, with the ability to navigate competing priorities and build alignment
across diverse interests.

4. Strong understanding of the ABC’s role, remit and public value, including its relationship with
government, industry and community stakeholders and the ability to translate this
understanding into effective engagement strategies.

5. Outstanding ability to communicate, influence and negotiate as well as build, maintain and
leverage senior external relationships to achieve strategic outcomes.

6. Exceptional written communication skills, with substantial experience preparing high-quality
briefings, reports, executive correspondence and stakeholder communications.

7. Demonstrated strategic thinking and judgement, with experience providing trusted, evidence-
based advice to senior leaders in complex, high-profile environments.

8. Solid understanding of the Australian political and media landscape and its implications for
stakeholder engagement is desirable.



9. ABC Values: Demonstrated personal commitment to fostering an inclusive and respectful
environment, grounded in integrity and aligned with the ABC Values of aiming high, thinking
differently, taking ownership, and delivering together.

10. ABC Policies: Understanding of the relevance and scope of ABC Policies and the ABC Values and
a commitment to adhere to these; particularly in relation to complying with health, safety and
wellbeing requirements in the workplace and acting in accordance with the ABC Values.

11.  Diversity and Inclusion: Experience in building an inclusive and supportive culture where
diversity is valued.

Special Requirements

e Willingness and ability to work out of hours and some weekends, as required.

e Willingness and ability to travel interstate, as required.
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