POSITION DESCRIPTION

Australian Broadcasting Corporation

Label Description

Position Title: MARKETING COORDINATOR EVENTS & ACTIVATIONS
Position no: 50059105

Team: [Audiences]

Department: Publicity & Events

Location: Sydney

Reports to: MARKETING MANAGER EVENTS & ACTIVATIONS

Classification:

Schedule:

Roster cycle

50058283
Administrative/Professional
[Schedule A]

[Non-Rostered]

Band/level: [Band 4]
HR Endorsement: 23/06/2026
Purpose

Contribute to the development and execution of integrated marketing and community engagement campaigns at local
and national levels, aligned with ABC strategy, to drive audience growth, participation and impact.

Key Accountabilities

. Under routine direction from the Marketing Manager Events & Activations, coordinate and support the delivery of
integrated marketing campaigns across platforms, with a focus on ABC Radio, aligned to local and national
objectives.

. Assist in the development, communication and execution of marketing plans in collaboration with internal
stakeholders.

. Collaborate cross-functionally with creative, publicity, social and media teams to ensure activity aligns with ABC
strategy and priorities.

° Support the development of local media relationships, working with Publicity to increase coverage and reach for
key initiatives.

. Coordinate on-the-ground activations in local markets, aligned to national campaigns where required.

. Coordinate campaign operations including creative briefs, asset coordination, approvals, communications plans,
reporting and post-campaign analysis.

. Support digital content distribution across owned and third-party platforms, including ABC digital channels and
social media.



Assist with content creation and distribution for newsletters and promotional website pages, including copywriting,
content curation, performance monitoring and reporting.

Maintain clear and timely communication with internal and external stakeholders to ensure effective campaign
delivery.

Approve ABC brand usage on partner materials in line with brand guidelines, under direction.

Build and maintain effective working relationships with partners, media and stakeholders to support campaign
delivery and community engagement, including database management.

Provide administrative and operational support to the team, including financial processing.
Actively promote the ABC values and apply all relevant workplace policies and guidelines.

Cooperate with any reasonable instruction, procedure or policy relating to safety and take reasonable care for your
own safety and that of other people who may be affected by your conduct while at work. Additional WHS
responsibilities apply to Managers and Supervisors, Team Directors, and other Officers.

Key Capabilities/Qualifications/Experience

10.

11.

12.

Relevant tertiary qualifications in Marketing or a related discipline, or equivalent skills, knowledge and experience.

Demonstrated experience coordinating moderately complex marketing campaigns, events and projects, including
the development of marketing collateral and assets.

Proven ability to exercise sound judgement and solve moderately complex problems in a fast-paced and dynamic
environment.

Strong knowledge of broadcasting, digital media, podcasting and radio as well as an understanding of ABC content,
channels and platforms, marketing initiatives and campaigns.

Proficient use of key social media platforms including, but not limited to, Facebook, Instagram, X and YouTube, with
a solid understanding of digital media trends, audience behaviours and industry developments.

Well-developed interpersonal and communication skills (written/verbal), with the ability to work independently and
collaboratively, and engage effectively with stakeholders at all levels.

Demonstrated ability to manage and maintain databases and information systems with accuracy and attention to
detail.

Proficiency in a range of software applications and tools, including CRM systems, social media platforms, Google
Analytics and relevant organisational systems, with the ability to quickly adapt to new technologies.

ABC Values: Demonstrated personal commitment to fostering an inclusive and respectful environment, grounded in
integrity and aligned with the ABC Values of aiming high, thinking differently, taking ownership, and delivering
together.

ABC Policies: Understanding of the relevance and scope of ABC Policies and the ABC Values and a commitment to
adhere to these; particularly in relation to complying with health, safety and wellbeing requirements in the
workplace and acting in accordance with the ABC Values.

Diversity and Inclusion: Ability to communicate effectively and build relationships with people from a range of
diverse backgrounds.
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