POSITION DESCRIPTION

Australian Broadcasting Corporation

Label Description
Position Title: PRINCIPAL ART DIRECTOR
Position no: 50039505
Team: [Audiences]
Department ABC Creative
Location: Ultimo
Reports to: DESIGN LEAD
50071606
Classification: Content Maker
Schedule: [Schedule A]
Roster cycle [Non-Rostered]
Band/level: [Band 8]
HR Endorsement: 6/08/2026
Purpose

Lead the creative vision and art direction of integrated campaigns, creating distinctive, audience-
focused work that elevates the creative ambition of ABC Creative. Working across key art, motion, live
action, digital and emerging creative formats, the Principal Art Director is responsible for developing
original campaign ideas, shaping visual storytelling, and providing creative leadership from concept
through to delivery.

The role champions exceptional craft, builds a culture of creative excellence, and embraces
emerging creative technologies, including generative Al, to accelerate ideation, expand creative
possibilities and continually evolve the way creative work is conceived, developed and produced.

Key Accountabilities

Creative Direction

Lead the development of original creative concepts and campaign platforms for the promotion of
major ABC brands, content and initiatives.

Establish and communicate the visual direction for integrated campaigns spanning key art,
photography, motion design, live action, digital and social content.

Develop distinctive visual identities that work seamlessly across every audience touchpoint.

Translate marketing briefs into compelling creative ideas that deliver measurable impact.



e Leverage generative Al and emerging creative technologies as part of the concept development
process to rapidly explore, visualise and iterate creative ideas and execution.

Art Direction

e Lead art direction of photography, typography, illustration, retouching, motion graphics, live action
production and post-production across campaigns.

e Direct photographers, directors, editors, motion designers, illustrators and external creative
partners to achieve exceptional creative outcomes.

e Shape the visual language of campaigns from concept through execution, ensuring consistency
across every audience touchpoint.

e Exercise exceptional visual discernment to curate work that is distinctive, contemporary, audience-
focused and crafted to the highest standard.

e Integrate Al-assisted creative workflows where appropriate while maintaining strong creative
judgement, editorial integrity and exceptional craft.

Creative Leadership

e Establish and uphold the creative standards, visual principles and craft expectations that define
the quality of ABC Creative's output.

e Ensure creative output consistently reflects the highest standards of originality, craft and
effectiveness.

e Provide senior creative leadership within multidisciplinary campaign teams (Squads).

e Mentor, coach and inspire designers, motion designers and other creatives to continually raise the
standard of creative work.

e Lead creative reviews and provide constructive creative critique that continually raises the
standard of work across the team.

e Foster an environment that encourages experimentation, curiosity, collaboration and thoughtful
feedback.

e Build team capability in emerging creative practices, including generative Al, encouraging
thoughtful adoption of new tools and workflows.

e Build trusted relationships with internal stakeholders and commissioning teams, confidently
presenting and championing ambitious creative ideas to influence decisions throughout the
campaign lifecycle.

Innovation

¢ |dentify new creative opportunities, emerging technologies and evolving production methods that
improve creative quality, efficiency and audience impact.

¢ Champion experimentation with generative Al, automation and emerging creative technologies to
unlock new forms of visual storytelling and creative production.

e Evaluate and embed new creative workflows that enhance ideation, production and creative
effectiveness across the team.

e Contribute to developing creative processes, standards and ways of working that strengthen
capability and future-proof the creative function.

The ABC
e Actively promote the ABC values and apply all relevant workplace policies and guidelines.

e Cooperate with any reasonable instruction, procedure or policy relating to safety and take
reasonable care for your own safety and that of other people who may be affected by your conduct
while at work. Additional WHS responsibilities apply to Managers and Supervisors, Team Directors,
and other Officers.
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Relevant tertiary qualifications or demonstrated equivalent skills, knowledge and experience.

Demonstrated extensive experience leading the creative development and art direction of
integrated campaigns across multiple channels and media, with an exceptional portfolio
spanning key art, live action, motion design and digital experiences.

Outstanding conceptual thinking and creative problem-solving skills, with the ability to originate
distinctive campaign ideas and translate strategic objectives into compelling creative solutions.

Demonstrated expertise in art directing visual storytelling across photography, live action, motion
graphics, design, illustration and emerging creative formats, ensuring a consistent and impactful
creative vision from concept to execution.

Demonstrated ability to lead multidisciplinary creative teams and provide clear creative direction
to internal creatives, production partners and external suppliers, fostering collaboration and
delivering exceptional creative outcomes.

Significant visual communication skills and a well-developed understanding of typography,
composition, branding, photography, cinematography, motion language and visual storytelling.

Demonstrated strategic thinking with the ability to interpret audience insights, marketing
objectives and editorial priorities to develop creatively ambitious, audience-focused campaigns.

Demonstrated ability to influence and build trusted relationships with senior stakeholders,
confidently present and defend creative work, and champion innovative ideas through all stages
of development and production.

Demonstrated ability to mentor and develop creative talent, build a high-performing creative
culture, and inspire others through constructive feedback, creative leadership and a high-agency
mindset.

Demonstrated experience applying generative Al and emerging creative technologies throughout
the creative process to enhance ideation, visual development, concept exploration, art direction
and creative production.

Demonstrated ability to critically evaluate, curate and art direct Al-generated creative outputs,
combining emerging technologies with exceptional creative judgement, editorial integrity and
craft.

Demonstrated curiosity and leadership in identifying, evaluating and embedding new creative
technologies, Al-enabled workflows and production methodologies that improve creative
capability, effectiveness and operational efficiency across multidisciplinary teams.

Demonstrated outstanding project leadership skills, with the ability to manage multiple complex
creative projects, balance competing priorities, and consistently deliver exceptional outcomes
within production, budget and timeline constraints.

Demonstrated understanding and passion for creating authentic content that reflects the
diversity of the Australian community.

ABC Values; Demonstrated personal commitment to fostering an inclusive and respectful
environment, grounded in integrity and aligned with the ABC Values of aiming high, thinking
differently, taking ownership, and delivering together.

ABC Policies: Understanding of the relevance and scope of ABC Policies and the ABC Values and
a commitment to adhere to these; particularly in relation to complying with health, safety and
wellbeing requirements in the workplace and acting in accordance with the ABC Values.

Diversity and Inclusion: Experience in building an inclusive and supportive creative culture where
diversity is valued
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