
 

 

POSITION  DESCRIPTION  
 Australian Broadcasting Corporation  

Label  Description  

Position Title:  AUDIENCE ENGAGEMENT PRODUCER  

Position no:  50072380  

Team:  [Audio ] 

Department:  Audio on Demand  

Location:   Ultimo, Sydney  

Reports to:  MANAGER, PROGRAMMING AND STRATEGY  

30005479  

Classification:  Content Maker  

Schedule : [Schedule A ] 

Roster cycle  [2 Week Rostered ] 

Band/level:  [Band 7 ] 

HR Endorsement:  21/08/2026  

Purpose  

Contribute to and implement strategies, aligned to the ABC Audio on Demand (AOD) Strategy, to  

increase discoverability , audience engagement and audience growth across  ABC’s audio on demand 

content  (audio/video/digital/social) , on both ABC and third -party  platforms.  

Key A ccountabilities  

• Under broad  direction  of Manager of Programming and Strategy , contribut e to strategies for key 

audio on demand initiatives across multiple platforms to build and engage audio on demand 

audiences.  

• Utilise data and insights to i dentify audience engagement opportunities for podcast  content 

across multiple platforms to support strategic objectives, including reaching and growing new, 

diverse and under -served podcast audiences.   

• Work with managers, content makers, digital, social and marketing teams to strategise, implement, 

coordinate, roll -out and measure the effectiveness of show launch and growth strategies across 

the AOD slate.  

• Work with Executive Producers, digital, social and marketing teams to provide  relevant insights to 

inform their creative approach and understanding of their target audiences and AOD audiences' 

consumption behaviour both on and off platform . 
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• Collaborate with other ABC teams to maximise the distribution of content and respond to in -market 

developments . 

• Passion for the digital -media industry, how this industry works globally, where it is going and keep 

up with the ever -evolving industry of podcasting and digital audience growth, including the macro 

trends, changes in technology and mediums, performance me asurements, and rising creators that 

impact it.  

• Build and develop relationships with external stakeholders and communities of interest to leverage 

content distribution and promotion opportunities.  

• Assist with training and development for audio content teams as required.  

• In consultation with the Manager of Programming and Strategy AOD, establish, monitor and report 

on content and audience objectives for projects including Listeners, Time Spent Listening, Watch 

Time, Engagement, Diversity and Impact.  

• Actively promote the ABC values and apply all relevant workplace policies and guidelines.  

• Cooperate with any reasonable instruction, procedure or policy relating to safety and take 

reasonable care for your own safety and that of other people who may be affected by your conduct 

while at work.  Additional WHS responsibilities apply to Managers and  Supervisors, Team Directors, 

and other Officers.  

Key Capabilities/ Qualifications/Experience  

1. Relevant tertiary qualifications or demonstrated equivalent skills, knowledge and experience.  

2. Extensive experience contributing to the development of audience growth, engagement and  

audience acquisition strategies. Including the ability to source, interpret and convert digital 

performance metrics into audience and content insights . 

3. Substantial experience in managing a podcast production slate, distribution and  performance 

reporting at a senior production leve l. 

4. De monstrated understanding of strategies to create and source multi -platform content which 

attracts the broad diversity of the Australian community, including stories that reflect a range of 

cultural and linguistic backgrounds and Indigenous communities wher e editorially relevant.        

5. Demonstrated  ability  to  proactively and collaboratively work across multiple teams with diverse 

ideas, to drive the roll out of audio and digital projects on deadline.  

6. Highly advanced  editorial judgement and proven multi -platform narrative story arc development 

for the development of promotional audience growth assets.  

7. Ability to communicate effectively and build strategic relationships with people both internally 

and with external stakeholders.  

8. ABC Value s: Demonstrated personal commitment to fostering an inclusive and respectful 

environment, grounded in integrity and aligned with the ABC Values of aiming high, thinking 

differently, taking ownership, and delivering together.  

9. ABC Policies: Understanding of the relevance and scope of ABC Policies and the ABC Values  and 

a commitment to adhere to these; particularly in relation to complying with health, safety and 

wellbeing requirements in the workplace and acting in accordance with the ABC Values . 

10. Diversity and Inclusion: Ability to communicate effectively and build relationships with people 

from a range of diverse backgrounds  

 

 

www.abc.net.au/careers  

http://australianbroadcastingcorporation.cmail20.com/t/d-i-dtjtuly-l-n/

