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POSITION DESCRIPTION 
 

Position: 3963 Marketing Automation Specialist 
Work Area: Marketing and Communications (M&C) 
Classification: Level 6 
Supervisor: 3910 Senior Manager, Digital Marketing 

OUR VISION 

To create a better tomorrow. 

OUR PURPOSE 

To transform lives through learning and knowledge in every place we operate and with every community we 
serve.                

OUR VALUES 

Integrity, community, sustainability 

For further information about UniSC, visit us online:  usc.edu.au/about 

OVERVIEW OF MARKETING AND COMMUNICATIONS 

Marketing and Communications (M&C) develops and implements integrated marketing and communications 
strategies that aim to grow enrolments and strengthen the University's national and international reputation. A 
fast-paced and deadline-driven environment, our highly specialised teams play a key role in helping the University 
achieve its strategic goals. 

The function is split into five specialised teams who work together to contribute to the university’s efforts to build 
reputation and recruit students. These five teams include: 

1. Events & Partnerships 
2. Strategic Communications 
3. Marketing Strategy & Services 
4. Future Students 
5. Digital Marketing 

 
 
 
 
 

https://www.usc.edu.au/about/strategy-quality-and-planning/strategic-plan-2025-2028/vision-purpose-and-values
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PRIMARY OBJECTIVES OF THE POSITION 

1. Manage a schedule of email communication across a range of audience segments designed to support 
recruitment and reputation building for UniSC.  

2. Work closely with colleagues in M&C providing high level advice and solution design for marketing 
automation, email marketing, audience management, database management and related functions to 
enhance cross-departmental projects and initiatives.  

3. Provide strategic advice to university stakeholders outside M&C and where strategically relevant and 
aligned with M&C priorities, support initiatives with hands-on development and execution of email 
marketing and marketing automation campaigns.  

NATURE AND SCOPE OF POSITION  

The Marketing Automation (MA) Specialist works closely alongside another Automation Specialist and reports 
through to the Manager, Digital Marketing within the broader Digital Marketing Team, under the direction of the 
Senior Manager, Digital Marketing.   
  
The role is responsible for delivering marketing automation, email marketing, database management, web content 
editing and other digital marketing services. The role collaborates closely with colleagues within M&C to use 
automated marketing to enhance the university’s student recruitment and reputation building activities. In 
addition, collaboration will be required with UniSC colleagues outside of M&C, which may include training and 
information sharing.   

KEY ACCOUNTABILTIES OF THE POSITION 

1. Develop and execute a schedule of digital communication to support student recruitment and enhance the 
reputation of the university with a range of audiences.  

2. Develop nurture campaigns to support lead collection initiatives to grow the recruitment and reputation 
audiences and progress them through the acquisition funnel.  

3. Advise and design solutions for email marketing and marketing automation for colleagues within M&C.   
4. Consult with university stakeholders outside M&C to support strategically relevant initiatives with email 

marketing and marketing automation campaigns. Facilitate training and knowledge sharing as required.  
5. Maintain best practice tracking and reporting to benchmark results of campaigns, communicate outcomes 

and inform future activity with a view of continuous improvement.  
6. Support the Digital Marketing Team within M&C with other related digital activity as required.  
7. Contribute to a culture of innovation, creativity, excellence, collaboration, mutual accountability and 

professional respect within M&C.   
8. Contribute to a positive and safe work environment for you and others, by modelling and promoting 

conduct that is culturally capable, inclusive, respectful, and ethical. 
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KNOWLEDGE SKILLS AND EXPERIENCE NECESSARY  

Applicants need to demonstrate they meet the following Selection Criteria: 
1. Relevant degree with subsequent experience in related roles.  
2. Extensive experience in email marketing and marketing automation across a range of B2C and B2B 

applications.  
3. Proficient in audience management and strategies for profiling, segmentation, scoring and nurturing.  
4. Proven experience working across a range of CRM, Email Marketing and Marketing Automation platforms, 

as well as web editing and CMS systems. Familiarity with Oracle Eloqua advantageous.  
5. Exposure to programming fundamentals including HTML and CSS.  
6. Ability to prioritise tasks, autonomously manage workloads, as well as actively contribute to broader team 

initiatives maintaining a solution focused ethic.  
 

Additional Requirements 
After hours and weekend work along with a flexible approach to work hours, will be required. 
 
The position holder may be required to work between UniSC campuses during the year. 
 
Additionally, in accordance with the University’s Staff Code of Conduct – Governing Policy, all staff are expected to 
display professional behaviour, communicate respectfully, and perform their duties responsibly. 
 
A position description is not intended to limit the scope of a role but to highlight the key aspects of the role. The 
requirements of the role may be altered in order to meet the changing operational needs of the University. 
 
UniSC is committed to creating a work and study environment that values diversity, facilitates equitable access 
and full participation. 
 
 
 


