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	Position Title: 
	Department Head – Brand & Growth Manager

	Position Reports to: 
	Executive Office

	Rocky Bay Purpose 
To create inclusive communities for people of all abilities.

	Our Values
[image: ]

	Position Requirements

	This role is responsible for leading and delivering outcomes across three core and interconnected areas:
Marketing & Communications, Philanthropy & Fundraising, and Growth & Business Development.
The Department Head of Brand & Growth ensures these functions operate cohesively to strengthen Rocky Bay’s market position, deepen community connection and deliver sustainable revenue growth.
Reporting to the Executive Office, the role focuses on execution and performance, ensuring that:
· Marketing and communications effectively support brand, reputation and customer engagement 
· Philanthropy and fundraising generate sustainable and diversified income streams 
· Growth and business development initiatives translate into tangible expansion and impact 
Strategy underpins all areas, with a focus on practical delivery, alignment and measurable outcomes rather than development in isolation


	Key Outcomes & Success Measures

	Success in this role will be demonstrated through measurable performance across the four core pillars:
Marketing & Communications
· Increased brand awareness, engagement and reach across key channels 
· Improved customer acquisition and engagement metrics 
· Consistent delivery of high-quality campaigns aligned to organisational priorities 
· Positive reputation and media sentiment, with effective management of communications risks
Philanthropy & Fundraising
· Growth in total fundraising revenue and diversification of income streams 
· Increased donor acquisition, retention and engagement 
· Expansion of strategic partnerships and funding opportunities 
· Delivery of fundraising initiatives in line with targets, governance and compliance requirements
Growth & Business Development
· Delivery of new revenue-generating initiatives and service expansion opportunities 
· Progression of opportunities from concept through to implementation and performance tracking 
· Contribution to overall organisational revenue growth and sustainability 
· Strengthened pipeline of future growth opportunities and partnerships
Enterprise Contribution
· Clear evidence of strategy translated into delivery and outcomes 
· Achievement of agreed financial and performance targets 
· High levels of stakeholder satisfaction and engagement 
· Effective collaboration across the Executive and operational teams

	Key Responsibilities and Accountabilities

	Marketing & Communications
· Lead delivery of integrated marketing, brand and communications activities aligned to organisational priorities
· Strengthen and protect Rocky Bay’s brand, reputation and market presence 
· Oversee campaigns, digital engagement, media and content to support customer growth and engagement. 
· Ensure consistent, accessible and customer-focused communication across all channels
Philanthropy & Fundraising
· Lead and deliver fundraising and philanthropy strategies, including appeals, partnerships, grants and donor engagement
· Grow and diversify revenue streams to support innovation, services and community impact
· Build and maintain strong relationships with donors, partners and philanthropic organisations
· Ensure best practice in governance, stewardship and compliance
Growth & Business Development
· Deliver business development and growth initiatives aligned to organisational priorities
· Identify and progress opportunities for service expansion, new markets and partnerships
· Develop and implement business cases and initiatives from concept through to delivery
· Support the organisation to respond to market demand and emerging opportunities

Insights, Planning & Performance
· Leverage market insights, customer feedback and data to inform decision-making across all three pillars
· Translate insights into practical actions and measurable outcomes
· Monitor and report on performance, growth and impact, ensuring visibility and accountability
· Support planning processes to ensure alignment between priorities, resources and delivery
Leadership & Team Performance
· Lead a high-performing, multidisciplinary team with clear accountability for delivery 
· Foster a culture of ownership, collaboration and continuous improvement 
· Build capability across marketing, fundraising and growth disciplines 
· Ensure effective use of resources to maximise impact and efficiency
Governance, Risk & Reporting
· Provide clear and concise reporting to the Executive Office, CEO and Board on performance across all three pillars. 
· Ensure activities are delivered within approved budgets, governance and risk frameworks. 
· Maintain compliance across marketing, fundraising and engagement activities.
Work Health & Safety (WHS)
· Model and promote a safe and accountable workplace culture. 
· Ensure compliance with WHS requirements across all areas of responsibility.

	Stakeholder Relationships

	Internal
· Executive team
· Operations and Service Delivery Leadership team
· Employees
· Corporate Services teams
	External
· Regulators and accreditation bodies
· Government, sector and funding agencies
· Customers and families
· Sector organisations and networks
· Partners and Donors

	Key Leadership Behaviours

	· Results Focus – Outcome focused with strong execution capability.
· Building Strategic Relationships - Working effectively with those outside formal line of authority to accomplish organisational goals.
· Decision Making - Identifying and understanding issues, problems and opportunities, using effective approaches for choosing a course of action.
· Influencing Others (Negotiation) - Effectively exploring alternatives and positions to reach outcomes that gain all parties support and acceptance.
· Innovative and Future Oriented

	Key Capabilities

	Knowledge and Skills 
· Senior leadership experience across marketing, fundraising, business development or growth functions 
· Demonstrated ability to deliver measurable outcomes across multiple portfolios 
· Strong commercial acumen with experience in revenue generation and performance delivery 
· Proven capability in stakeholder engagement and partnership development 
· Experience leading teams in dynamic, service-based environments 

	Qualifications and Licences
· Relevant tertiary qualifications in Business, Marketing or related industry experience.
· Experience in health, disability, community or profit for purpose sectors 
· Exposure to service innovation or new market development 
· Experience in philanthropy and donor engagement

	Mandatory Position Requirements

	Working Rights
	Degree/ Qualifications
	National Police Check
	Drivers’ Licence
	AHPRA
	Working with Children

	☒	☒	☒	☒	☐	☐
	ASIC/MSIC
	Credentialling
	Immunisation
	Role Specific
	Role Specific
	Role Specific

	☐	☐	☐	☐	☐	☐
	People and Culture Use Only

	Job Family
	Classification

	Extent of Authority
Authority to act within the scope of your position to perform the objectives and requirements of your position as identified within this Position Description and as directed by your Leader. The extent of the authority may alter from time-to-time at the direction of your Leader.





	Behaviours are the attributes we display as we carry out our work. For instance, how we communicate, interact and work with others, how open-minded we are to new ideas and ways of working, how we plan and organise our work to meet deadlines and targets and not least, how we develop ourselves and those we manage and lead. Below identifies those Key Behaviours integral to the success of this position.

	Strategic Behaviours

	Aligning Performance for Success
	Analytical Thinking
	Building Strategic Working Relationships
	Change Management

	☐
	☐
	☐
	☐

	Innovation & Creativity
	Leading through Vision & Values
	Strategic Decision Making
	Stress Tolerance

	☐
	☐
	X
	☐

	Leadership Behaviours

	Adaptability
	Building Customer Loyalty
	Building Partnerships
	Coaching

	☐
	☐
	☐
	X

	Delegating Responsibility
	Decision Making
	Developing Others
	Information Monitoring

	☐
	X
	☐
	☐

	Leading the Team
	Influencing Others (Negotiating)
	Managing Conflict
	Project Management

	X
	X
	☐
	☐

	Operational Behaviours

	Applied & Continuous Learning
	Business Development
	Building Trust
	Communication

	☐
	☐
	☐
	X

	Client Liaison
	Demonstrates Initiative
	Energy
	Formal Presentation

	☐
	☐
	☐
	☐

	Gaining Commitment
	Legislative & Industry Standards
	Organisation & Self-Management
	Quality & Work Standards

	☐
	☐
	☐
	☐

	Results Focused
	Safety & Environmental Excellence
	Teamwork
	Tenacity

	X
	☐
	☐
	☐
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Being Professional
and Accountable

Recognising an individual
or team who exemplifies
good process

y

&

Providing Excellent
Customer Service

Recognising an individual or
team that has gone above
and beyond expectations
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Looking for
Better Ways

Recognising an individual or
team whose innovation has
had a major impact
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Working Together

Recognising a team or Cross
functional group who have
shown excellent collaboration
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